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Disclaimer

Case studies, comparisons, statistics, research and recommendations are provided “AS IS”

and intended for informational purposes only and should not be relied upon for operational,
marketing, legal, technical, tax, financial or other advice. Visa neither makes any warranty or
representation as to the completeness or accuracy of the information within this document,
nor assumes any liability or responsibility that may result from reliance on such information.
The Information contained herein is not intended as investment or legal advice, and readers are
encouraged to seek the advice of a competent professional where such advice is required.

These materials and best practice recommendations are provided for informational purposes
only and should not be relied upon for marketing, legal, regulatory or other advice. Recommended
marketing materials should be independently evaluated in light of your specific business needs
and any applicable laws and regulations. Visa is not responsible for your use of the marketing
materials, best practice recommendations or other information, including errors of any kind,
contained in this document.

All brand names and logos are the property of their respective owners, are used for identification
purposes only and do not imply product endorsement or affiliation with Visa.

About Visa

Visa (NYSE: V) is a world leader in digital payments, facilitating payments transactions between
consumers, merchants, financial institutions and government entities across more than

200 countries and territories. Our mission is to connect the world through the mostinnovative,
convenient, reliable and secure payments network, enabling individuals, businesses and
economies to thrive. We believe that economies that include everyone everywhere, uplift
everyone everywhere and see access as foundational to the future of money movement.

Learn more at Visa.com

About Morning Consult

A global decision intelligence and Al company changing how leaders make decisions,

Morning Consult is redefining market research. By combining their next-gen global survey engine,
research expertise and Al technology, they deliver instant, always-on consumer insights at a
global scale. With the world's largest proprietary survey data collection engine — spanning

100+ markets, 35,000 daily surveys, and 100M+ historical responses — they provide real-time,
decision intelligence that empowers companies to act at the speed of change.
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Key findings

Monetizing content

is the key to
creator revenue

Creators are diversifying their
income potential across multiple
platforms and revenue types.'
Most creators surveyed report
posting the following types of
content at least once a month:

949 78%

post affiliate
marketing'

post brand
partnerships'

77%

post service
promotions'

©2025 Visa. All rights reserved.

is on therise and
here to stay

1 The creator economy

88%

of creators surveyed expect
their business revenue to grow
over the next year.!

76%

said they feel no pressure to
pursue a traditional career,'
which aligns with the 68%
of respondents who
consider themselves

small business owners.!

business finances and

1 Creators keep their
banking simple

Global content creators show a
preference for familiar financial
tools, with three-quarters using
payment processors and personal
cards rather than specialized
business financial products.
According to creators surveyed:

86% 62%

finance their use personal

contentcreation bankaccountsto
manage business

work using
personal funds' income'

community shape

2 Social expertise and
professional growth

Nearly half of global content creators
are self-taught in most business
areas, highlighting an opportunity
for more professional resources and
training.! When respondents were
asked what topics they are self-
taught or have no training in:

71% 66%

said financial said business
management’ strategy’

can help creators
shape what's next

5 Financial institutions

Survey results show that

creators are more likely to

receive payments digitally, but

they still experience payment delays
which canimpact their operations
and earning potential.

30%

of respondents said a card with
more flexible payment options
and faster access to funds would
benefit their business.!
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1 | Thecreator economy is ontherise and here to stay

Understanding
the creator
economy

The creator economy is a growing category of small business,’

with approximately 200 million creators worldwide.? These
content creators are influential tastemakers and innovators 20 O M
who have established a legitimate, growing segment projected AR e e iR

to be valued at half a trillion dollars by 2027.3

As these creators emerge as entrepreneurial leaders, they
need financial solutions that can help them succeed, taking
into account the big differences in how they work, fund and

monetize their businesses. SOOB

Creator industry

valuation by 20273
Methodology

For this report, Visa worked with Morning Consult to conduct a

survey of over 1,000 creators across the US, Brazil, Australia, the UK 8 8%
and the United Arab Emirates to learn what makes them tick. The
results shine a light on some interesting misconceptions and strategic of creators surveyed

expect their business
revenue to grow over
the next year’

opportunities for financial companies to support this economic
growth engine and help creators thrive. See complete methodology
with sample sizes on page 17.

- /

Keep reading to learn about the key business challenges faced by creators,
how they monetize content and what they are looking for in their financial
products and partners.
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2 | Social expertise and community shape professional growth

Creators shape what's next, but
want someone to help shape
what's next for their business

Creators have confidence in their skills related to content creation,
marketing and partnerships, but as they cement themselves as
entrepreneurs, they would benefit from more general business knowledge
and support.

According to the research, creators identified a specific need for guidance
around contract negotiations, business strategy, financial management
and tax and legal compliance. To stay on a growth trajectory, creators
need financial solutions designed with their unique business

needsin mind.

Percentage of creators surveyed who said they are
confident in their skills in these business areas:!

Social media
80

[
management %

Content
strategy

79%

Audience growth/
engagement

74%

Marketing/
promotion

73%

Brand partnership
management

Business
0
strategy 35%

67%

Contract
negotiation

Financial
0,
management 33%

54%

Tax/legal o
compliance 38%

Employee hiring/ o
management 24%

0% 20% 40% 60% 80%

B High confidence skills
Low confidence skills
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85%

of respondents are
full- or part-time
creators making up
to $100K a year'
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2 | Social expertise and community shape professional growth

Self-made and self-taught:
Creators want to keep learning’

True to their entrepreneurial spirit, creators are self-starters who have learned a lot along the way
through their own research and resources, but they don't have a lot of formal business education
and are looking for more training in certain areas.

The resources they lean on for learning and building new skills align with their affinity for community
and connecting with other people. This indicates a potential lack of professional resources relevant
to their way of working.

Top areas where more Why do nearly half of
training is needed according creators rely on their own
to 26% of creators surveyed:' community for help?

- Contract negotiation They may not have access to
« Business strategy resources that are relevant

« Financial management to their way of working.
» Tax and legal compliance C.)

Contact your Visa Account
Executive to discuss creator-
focused opportunities.

Percentage of creators who said they are Top 10 resources creators use
self-taught or have no training in the stated to develop business skills
area according to respondents:’ according to respondents:’
/ 60%  self-taught through trial-and-error
Bg‘;f;?eeg; 54%  watch and learn from other creators
Financial 49%  networking with other creators
management 43%  social media advice
Contract . . .
negotiation _ 39% guidance from friends and family
Tax/legal 25 34%  online courses and webinars
compliance ‘ 33% listening to podcasts
Empl hiri .
andmaragement 25%  platform-provided resources

23% networking with non-creators
0% 25% 50% 75% 100%
’ ’ ’ 0 0 21%  books and e-books

- J
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3 | Monetizing contentis the key to creator revenue

Posting for profit:
How creators
make money

Successful creators monetize their contentin a variety of ways across multiple platforms. For many,
unless they have physical or digital products that they are focused on promoting, brand and affiliate
partnerships are the main revenue drivers. However, this disproportionate reliance on brand deals can
make revenue hard to predict, so many surveyed creators are actively working to increase their share
of income from other sources, especially subscription content.’

Percentage of creators who post the stated content type
more than once a month according to respondents:’

4 N

100%

75%

77%
68%
50%
48%
25%
0%
Brand Affiliate Services Direct product Digital courses
partnerships marketing promotion marketing or products

- J
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3 | Monetizing contentis the key to creator revenue

Brand partnerships

Creators can be commissioned by brands to talk about their
company, products or services. They are typically paid by
the brand or gifted with experiences or products in exchange
for posts. Most brands require that a creator include specific
partner or sponsored content. These brand deals vary in size
and scope and can include a single piece of content or many.

—

Affiliate partnerships

Many brands make their products commissionable for ¥
creators through affiliate linking platforms. If a creator uses '
and wants to endorse a product and influence their followers

to buy, they can make a commission on any sales tracked 1
back to their content link.

| JIFE o)]ge]e Al E
—
i O C €dl0 dve adeveloped algltd Oretro O Cll' O
> —
O S€ell O c eldalle olesdale pProa o dl O AlZItd
olgele C dve dadevelopea o c €S dNad exXperie C
A P4 c O c e CO ors c dVe € erged to neip
l/
! d clerdle € Pd ONO dSEe 10 € 10110 - O Edlo
c O Proad O c €S 0O OCIdal PIatio
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3 | Monetizing contentis the key to creator revenue

More followers, more
platforms, more money’

Instagram, TikTok and YouTube represent the largest income opportunities
for creators based on self-reported top income platforms from surveyed
respondents' — they're the top three platforms both in terms of large
followings and popularity for global monetization.

Despite the popularity of these top platforms, most creators getincome
from many platforms with a variety of formats, like Pinterest, Reddit and
LinkedIn to diversify their audience and income.!

Top platforms where creators earnincome,
according to survey respondents:’

62%

60% 55%

Number of followers onincome-generating
platforms according to creators surveyed:!

Instagram

YouTube TikTok

Players changing
the game

Discord and Twitch are
two platforms tied to
the video game industry
that come with their
own content creation
and monetization
opportunities.

While these platforms

are gaining a wider
following generally,
they ranked as less
popular with the
surveyed creator
audience as a whole!

Surveyed creators who
said they have 30K+
followers!

46% on Twitch!
36% on Discord'

-

~

Instagram 3 5 s 50010999
YouTube ; 5 B 1000t04,999
Snapchat (2 3 5 3 5,000t09,999
X 3 5 10,000 t0 29,000
Facebook 3 5 5 30,000 t0 49,999
Linkedin - (SIS 3 5 @ 50,000t099,999
Twitch 3 5 100,000 or more
Discord 3 2
BlueSky 3 s
Reddit (NI 3 5 6
Patreon () 3 5 6
Pinterest  (ENEN 3 5 6
Threads (13 5
k 0% 25% 50% 75% 100% J
Allbrand names, logos and/or trademarks are the property of their
respective owners, are used for identification purposes only, and DO NOT
necessarily imply product endorsement or affiliation with Visa. Monetized: Visa 2025 Creator Report |10
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3 | Monetizing contentis the key to creator revenue

Therise of subscriptions —
what to watch going into 2026

Subscription
content caters
to loyal followers
and fans who are

willing to pay a small
amount for access
to exclusive content
from their favorite
creators.

While most creators focus on Instagram,
TikTok, YouTube, Facebook and Snapchat to
monetize daily posts,'these platforms also
offer subscription options which have built-

in features for creators to monetize their
content for a monthly fee. Less frequently used
platforms like Discord, Patreon and Substack
are specifically designed for creators to offer
subscribers exclusive content, newsletters,
articles and even rewards.

The subscription model has emerged to meet the needs of creators who want more predictability
and clarity on how much money they have coming in and where it is coming from. This regular,
recurrent subscription income can give creators more stability than commission-based models
and brand deals that have, until now, been their primary income opportunities.'

Frequency of posting content on the top
five most-used social media platforms,
according to creators surveyed:’

Frequency of posting content on
platforms with subscription options,
according to creators surveyed:’

Facebook

0% 25% 50% 75% 100%

Severaltimesaday @ Aboutonce aweek
@ Aboutonceaday 5 Afew timesamonth
3 Afewtimesaweek

o

LinkedIn

Patreon

0% 25% 50% 75% 100%

About once a week
@ Afewtimesamonth
3 Aboutonce amonth or less often

J

All brand names, logos and/or trademarks are the property of their

V’SA respective owners, are used for identification purposes only, and DO NOT . .
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4 | Creators keep their business finances and banking simple

Running their business
with personal funds

and financial products

Despite the fact that many surveyed creators consider themselves small
business owners and entrepreneurs, the majority of creators use personal
funds and their personal bank accounts and credit cards to finance their
content creation work.!

This could be due to lack of information or education around financial
products designed for business owners, but itis likely that creators do not
fit the traditional models that most financial institutions are used

to working with and designing products for.’

Percentage of creators who use the stated
financial products or services to fund their content
creation work according to respondents:’

of creators are self-
funded, using personal
credit cards and/or
savings accounts!

Whether they're getting financial support

from their personal network or using their

own savings, most creators finance their
content creation work using personal
funds. According to creators surveyed,'

80%
60%

40%

47%
86%

20%

28%
o

0%

Personal Payment Personal Financial Business

credit or processors loans management  creditor
debit card like PayPal systemslike  debitcard 280/
and Stripe Sage and Xero 0

All brand names, logos and/or trademarks are the property of their
respective owners, are used for identification purposes only, and DO NOT
necessarily imply product endorsement or affiliation with Visa.

©2025 Visa. All rights reserved.

Receive funds from friends
or family members

Use personal credit cards
and savings account funds

Use creator-specific funding
options like platform fund
and creator loans
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4 | Creators keep their business finances and banking simple

Getting paid digitally — from global
sources and through personal accounts

Creators mostly receive payments digitally and just over half of survey
respondents reported getting paid within one week to one month.
Interestingly, more than half get payments from global sources.’

52% 62% 51%

of creators surveyed use personal accounts get paid within one week
receive global payments! to manage theirincome' to one month!

Percentage of creators who receive payments via
the stated method according to respondents:’

4 N

100%

75%

S 53

25% 34%
7% A% 2
0% Gl o

Payment Payment Digital Direct Bank or Prepaid Paper Crypto-
processors  platforms like wallets deposits/ wire card check currency
like PayPal YouTube ACH transfer
and Stripe  Payments and

TikTok Creator
Fund

- J

All brand names, logos and/or trademarks are the property of their
respective owners, are used for identification purposes only, and DO NOT . .
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©2025 Visa. All rights reserved.



5 | Financial institutions can help creators shape what'’s next

What card payment
features are creators
looking for?

31% of survey respondents said payment flexibility options and 30% said faster access to funds
they've already earned.' These needs align with research findings indicating that delayed payments
are a pain point that creates challenges for creators, impacting their ability to create content,
generate revenue and fuel growth in this industry.’

Top five negative impacts of payments
delays according to creators surveyed:’

4 N

Mental stress or anxiety 37%

Delayed content production

Missed bill payments

Missed trending or 15%
viral opportunities

Had to take additional work 14%

0% 10% 20% 30% 40%

- J
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5 | Financial institutions can help creators shape what'’s next

No plans
to diverge
from their
current path

76%

of creators surveyed do
not feel pressure to pursue
a specific career path'

©2025 Visa. All rights reserved.

According to the research, global creators do not feel
pressure to pursue a traditional career path and they
feel supported by their personal network, suggesting
a growing acceptance of content creation as a
legitimate career choice. Among respondents who did
feel pressured, their focus is on business, finance and
continued education, further underlining their

need for expertise and guidance in those areas.’

94y 87%

feel supported feel supported
by friends’ by family’
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Top takeaways for banks and fintechs

L

The creator economy is
on therise and here to stay

Creators represent a half-

trillion-dollar industry.
88% of creators expect
their business revenue to
grow in the next year and
85% are full- or part-time,
making up to $100K a year.!

4

Creators keep their
business finances and
banking simple

86% of creators are self-
funded, 62% use personal
accounts to pay for business
expenses and most receive
payments digitally.!

2

Social expertise and
community shape
professional growth

~25% are looking for more
professional guidance in
business and finance-
related skills.!

>

Financial institutions
can help creators
shape what's next

~30% want cards with
payment features that offer
flexibility and faster access
toincome.!

3

Monetizing content is the
key to creator revenue

Brand and affiliate
partnerships and promotions
are the main revenue drivers
for many creators, but
subscription content is
gaining traction for regular,
recurring income.’

Tap into the growing creator economy.
Learn more on globalclient.visa.com/creators-report
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Methodology

This survey was conducted between May 30th to August 11th, 2025, among a sample of 1,067
Content Creators across five countries. The interviews were conducted online and the results from
the full survey have a margin of error of plus or minus 3 percentage points globally and 7 percentage
points per country.

Sample size

« United States Content Creators: N = 221

Brazil Content Creators: N =208

Australia Content Creators: N = 213

United Kingdom Content Creators: N =220
United Arab Emirates Content Creators: N =205

.

°

Source citations

1 "Monetized: Visa 2025 Creator Report,” 2025 Morning Consult survey of 1,067 content creators
across 5 countries globally, commissioned by Visa

2 Linktree. 2022. The 2022 Creator Report. PDF. Retrieved from
https://linktr.ee/creator-report/static/Linktree-CreatorReport-2022-02f3aa05a27bebfecb3537b13d5ec9de. pdf

3 Based on Visainternal analysis of creator spend, conducted summer 2025.
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